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INTRO

Introduction & Background

Trial lawyers and aggregators increasingly spend large sums of money on television,
digital, and print advertising to recruit new clients. In 2023, it is estimated that $2.4
billion was spent on more than 26 million local legal services television, radio, print
ads or billboards soliciting legal claims across the United States — an increase of more
than 5% compared to these types of local ads in 2022. Much of this advertising is
conducted by aggregators: businesses that recruit potential plaintiffs and then sell
their information to law firms.

Consumers see doomsday ads about the lethal effects of medications or even general
medical injury and can consequently stop use of medicines prescribed by their health
care providers. This is often done without consulting their doctor, resulting in health
problems for patients and increasing litigation risk for product manufacturers.

Additionally, these ads often tout dubious "scientific" evidence to bolster product
liability contentions, further complicating the discourse surrounding legal advertising
ethics and consumer perception.

These over-the-top advertisements from personal injury attorneys with catchy jingles
and toll-free numbers pose a serious danger. These ads undermine the simple notion
that physicians and health care providers — not personal injury lawyers or the
“aggregators” who run the ads for the lawyer — should dispense medical advice.

Trial lawyers continue to pump significant money into these ad buys because, armed
with more clients, they can boost settlements and payouts when they go after large
corporations. This ultimately leads to larger contingency fees for the lawyers
themselves.

The ads do more than help recruit clients, however. They can also influence the
thinking of citizens who may serve on a jury in lawsuits. A survey conducted by Trial
Partners, Inc. found that 90% of jurors would be somewhat or very concerned if they
saw an advertisement claiming a company’s product injured people. Additionally, 72%
of jurors agreed somewhat or strongly that if there are lawsuits against a company
claiming its products injured people, then there is probably truth to the claim —
showing just how great an impact these ads can have.
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Overview

In the evolving landscape of legal services advertising, this report dissects data from 2023 and
compares it with data from the previous four years — 2019, 2020, 2021 and 2022. This
analysis delves into nationwide trends and zooms in on Pennsylvania, with a special focus on
Philadelphia. The aim is to offer nuanced insights into the legal advertising realm, exploring
shifts, patterns, and implications.

Nationwide Legal Services Ads

In 2023, more than $609.7 million was spent on approximately 650,000 national legal services
advertisements. This includes print, digital, network radio, cable television, network
television, and syndicated television ads.

Notably, digital ads constituted approximately 65% of the total ad count and more than 70%
of total ad spending in 2023.

At the time of the creation of this report, some available 2023 data was still preliminary,
including cable television, network television, and syndicated television ads.

Top Advertisers Across All Mediums — Spending

ADVERTISER ESTIMATED AMOUNT SPENT IN 2023

Legalzoom.com S50 Million
Negligence Network Attorneys $40 Million
Los Defensores $39 Million

Camp Lejeune Victims Legal $36 Million+
Morgan & Morgan $35.5 Million
Maune Raichle Hartley French $27 Mlllion
Victims Justice Group Attorneys $25 Million
National Injury Law Center $18 Million+
Select Justice Legal Service $16 Million+
White Heart Legal Services $16 Million+



Nationwide Legal Services
Advertisements

Top Advertisers Across All Mediums — Ad Quantity

ADVERTISER ESTIMATED ADS IN 2023

Morgan & Morgan
Onder Law Firm
Legal Help Center
Camp Lejeune Victims Legal
Legalzoom.com
Maune Raichle Hartley French
Negligence Network Attorneys
Select Justice Legal Service
Los Defensores

Estey & Bomberger

Note: Legalzoom.com’s ads are primarily for their legal services for small business
owners and entrepreneurs lo assist in the legal aspects of owning a business.
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Pennsylvania Legal Services
Advertising

In 2023, approximately $161.9 million
was spent on more than 1.4 million
local legal services advertisements in
Pennsylvania’s 11 media markets. This

2023

ESTIMATED ESTIMATED
o AMOUNT SPENT | AD QUANTITY

includes print, digital, local and Spot TV $93,517,257 858,742
national spot radio, outdoor, and spot )

TV. Print $5,179,130 1,243
At the time of the creation of this Radio $23,331,909 389,301

report, some available 2023 data was

still preliminary, including Spot TV Digital $9.279.855 184,934
data, which only represents ads
through November 30, 2023. Ouitdeon 330,691199 hA
TOTAL $161,999,351 1,434,220
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18.9%
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Digital Digital
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3.2% 27.1%
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Note: Quantities for outdoor and out-of-home advertisements are not available.




Trends Over Time

Nobletrends in legal Spending on Outdoor Ads in Pennsylvania
services advertising in
Pennsylvania include $35,000,000

increases in both out-of-
home and radio advertising.  ¢30,000,000

In 2023, spending on $25’ooo'000

outdoor advertising in - -
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compared with spending in  $15,000,000 62% Increase
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On average between 2019 and 2022, legal services advertisers spent $15.4 million on 242,685
radio ads each year. Utilizing this four-year average, radio ads increased more than 60% while
spending on those ads increased more than 51% in 2023.

When compared with average spending from 2019 through 2022, overall spending on local
legal services advertisements in Pennsylvania’s media markets increased by more than 7%,
while the total number of ads decreased approximately 19%. This is due primarily to the
increased cost of digital advertising, which peaked in 2021 at $13.8 million for 733,709 ads.

Quantity of Radio Ads in Pennsylvania
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Trends Over Time

Ad Spending in Pennsylvania
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Trends Over Time

Ad Quantity in Pennsylvania
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Categories of Ads

An analysis of the Top 3 legal services advertising mediums in Pennsylvania —
radio, out-of-home, and spot television — was conducted to determine the top
categories of legal services ads. These three mediums accounted for 87% of all
legal services ads in Pennsylvania in 2023 and 91% of ad spending.

i

More than 58% of legal services ads in
Pennsylvania in 2023 were ads for personal
injury attorneys, including ads for motorcycle,
vehicle, and construction accident attorneys.
More than 43% of all dollars spent on legal
services ads in Pennsylvania in 2023 were spent
‘ ) on personal injury ads. Personal injury ads were
3 3 the top category of legal services ads, with
o 00 LAW->2284 personal injury lawyers spending more than
7120052928, | A $63.8 million on nearly 730,000 ads.

An additional $19.43 million was spent on approximately 51,303 product liability ads for legal
services. Of those analyzed, the top categories for product liability advertisements in
Pennsylvania in 2023 were ads seeking claimants for suits related to Roundup®, talcum
powder, acetaminophen, and social media addiction. Also included are ads related to vehicle
recalls, medical devices, pharmaceutical drugs, firefighting foam, chemical hair straighteners,
and mesothelioma claims.

An additional $1.1 million was spent on
more than 18,200 ads related to

ALL PARENTS WHO USED

environmental disaster claims, including TYL
Camp Lejeune water contamination | gy ey

Was Later Diagnosed with:

*ADHD ' AUTISM

claims.
You May Qualify for

FINANCIAL
'COMPENSATION

1-800-516-7733

ROUNDUP

WEEDKILLER

A federal jury unanimously found that
Monsanto's popular weed killer Roundup was
o “substantial factor” in causing cancer.

$10.9 BILLION 7.

PAID OUT FOR VICTIMS OF

NON-HODGKIN’S

LYMPHOMA

Source: "Roundup Lawsuit Update March 2023." Forbes Advisor, August 18, 2022

e 1-800-350-4300
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Top Law Firm Advertisers

The top legal services advertisers in Pennsylvania in 2023 in terms of the total amount spent
on ads were:

Top Law Firm Advertisers — Spending

ESTIMATED AMOUNT ESTIMATED AD
GRS SPENT QUANTITY

Morgan & Morgan Attorneys
Barnes Firm Attorneys

Gorayeb & Assoc Attorneys
Cellino Law Firm

Weitz & Luxenberg Attorneys
Rosenbaum & Assoc Attorneys
Lundy Law

Rand Spear Attorney

Pond Lehocky Law Firm

Harris Keenan & Goldfarb Law Firm
Edgar Snyder & Assoc Attorneys
Oresky & Assoc Attorneys
TopDog Law Firm

Jacoby & Meyers Attorneys

Mike Slocumb Law Firm

Kline & Specter Attorneys
Rubenstein Law

Suarez Law Group

William Mattar Attorney

Ginarte Attorney
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$25,147,962
$4,763,079
$4,130,745
$3,945,162
$3,262,130
$3,185,325
$3,003,612
$2,969,682
$2,667,152
$2,653,376
$2,575,783
$2,568,256
$2,334,526
$2,271,699
$2,152,774
$2,032,052
$1,941,059
$1,885,000
$1,737,858
$1,692,498

171,866
75,873
10,603
34,044
15,170
27,401
24,923
35,187
10,232
8,532
27,565
6,231
55,669
26,744
23,968
16,343
9,709
N/A
29,759
4,709
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Top Law Firm Advertisers

The top legal services advertisers in Pennsylvania in 2023 in terms of quantity of ads were:

Top Law Firm Advertisers — Ad Quantity

ESTIMATED AD |ESTIMATED AMOUNT
GR ERTEE QUANTITY SPENT

Morgan & Morgan Attorneys 171,866 $25,147,962
Barnes Firm Attorneys 75,873 $4,763,079
TopDog Law Firm 55,669 $2,334,526
Rand Spear Attorney 35,187 $2,969,682
Cellino Law Firm 34,044 $3,945,162
Handler Henning & Rosenberg Attorneys 31,353 $941,502
William Mattar Attorney 29,759 $1,737,858
Metzger Wickersham Attorneys 28,258 $960,804
Edgar Snyder & Assoc Attorneys 27,565 $2,575,783
Rosenbaum & Assoc Attorneys 27,401 $3,185,325
Jacoby & Meyers Attorneys 26,744 $2,271,699
Berger & Green Attorneys 25,075 $1,290,243
Lundy Law 24,923 $3,003,612
Mike Slocumb Law Firm 23,968 $2,152,774
Harold Shepley & Assoc Attorneys 21,259 $1,060,903
Gervelis Law Firm 19,722 $345,234
Saiontz & Kirk Attorneys 17,072 $1,223,423
Schmidt Kramer Attorney 16,750 $805,970
Kline & Specter Attorneys 16,343 $2,032,052
Cordell & Cordell Attorneys 15,199 $928,475



Spot TV

Top Law Firm
Advertisers

The following were the top advertisers specifically on spot television in Pennsylvania in 2023

in terms of the total amount spent on ads:

Spending

ADVERTISER ESTIMATED AMOUNT SPENT ESTIMATED AD QUANTITY

Morgan & Morgan Attorneys
Gorayeb & Assoc Attorneys
Barnes Firm Attorneys
Rosenbaum & Assoc Attorneys
Weitz & Luxenberg Attorneys
Lundy Law

Oresky & Assoc Attorneys

Cellino Law Firm

Harris Keenan & Goldfarb Law Firm

Mike Slocumb Law Firm

Rand Spear Attorney

Kline & Specter Attorneys

William Mattar Attorney

Jacoby & Meyers Attorneys
Knightline Legal

Edgar Snyder & Assoc Attorneys
Pond Lehocky Law Firm

Andrew Van Arsdale Law Group
Greenberg & Bederman Attorneys

Ginarte Attorney
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$16,359,070

$3,799,133
$3,372,782
$2,933,560
$2,921,924
$2,701,546
$2,547,776
$2,535,474
$2,365,720
$2,152,774
$2,042,797
$1,971,219
$1,737,143
$1,658,650
$1,587,731
$1,460,878
$1,448,106
$1,421,544
$1,380,452
$1,322,352

100,483
7,725
45,713
18,634
13,721
24,804
6,003
30,764
8,532
23,968
23,738
15,196
29,758
6,887
2,871
14,347
10,095
2,316
7,77
3,340
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The following were the top advertisers specifically on spot television in Pennsylvania in 2023
in terms of quantity of ads:

dlll 006

Ad Quantity
Morgan & Morgan Attorneys 100,483 $16,359,070
Barnes Firm Attorneys 45,713 $3,372,782
Handler Henning & Rosenberg Attorneys 31,353 $799,543
Cellino Law Firm 30,764 $2,535,474
William Mattar Attorney 29,758 $1,737,143
Metzger Wickersham Attorneys 28,236 $825,393
Lundy Law 24,804 $2,701,546
Berger & Green Attorneys 24,418 $1,205,164
Mike Slocumb Law Firm 23,968 $2,152,774
Rand Spear Attorney 23,738 $2,042,797
Gervelis Law Firm 19,722 $341,985
Rosenbaum & Assoc Attorneys 18,634 $2,933,560
Saiontz & Kirk Attorneys 17,072 $1,040,841
Schmidt Kramer Attorney 16,747 $624,248
Kline & Specter Attorneys 15,196 $1,971,219
Edgar Snyder & Assoc Attorneys 14,347 $1,460,878
Weitz & Luxenberg Attorneys 13,721 $2,921,924
Kisling Nestico & Redick Attorneys 13,256 $322,005
Marks & Harrison Attorneys 11,430 $976,847
Dietrich Law Firm 1,320 $415,797



Philadelphia Legal
Services Advertisements

In Philadelphia, more than $33 million 2023

was spent on approximately 327,835

local legal services advertisements in ESTIMATED ESTIMATED AD
2023. Philadelphia accounted for AMOUNT SPENT QUANTITY
approximately 20% of all local legal

services ads in Pennsylvania’s 11 media Spot TV $18,623,795 146,380
markets in 2023, which notably includes

the media markets for New York City Print $716,982 123
and Washington, DC. In Philadelphia,

more than $33 million was spent on ;

approximately 327,835 local legal Rexdio EaasR Blae0
services advertisements in 2023. o

Philadelphia accounted for Digital 31,834,427 29,572
approximately 20% of all local legal Bitioor $5.563,585 N/A

services ads in Pennsylvania’s 11 media
markets in 2023, which notably includes
the media markets for New York City TOTAL $33,182,442 327,835
and Washington, DC.

In an analysis of the quantity of ads placed on specific mediums in Philadelphia, spot
television and radio are the two most popular mediums, accounting for approximately
146,000 and 151,000 ads respectively. Radio ads are particularly popular in Philadelphia, as
radio ads in the city accounted for nearly 40% of all local legal services radio ads placed
within the state’s media markets in 2023 whereas other mediums hovered between 9% and
17% of total ads.

2023 Spending 2023 Ad Quantities
Ol‘gtg‘:/f' Digital

9%

Digital
5.5%
Spot TV
44.7%
Spot TV
56.1%
Radio
0
A% Radio
46.3%
Print
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Philadelphia
Categories of Ads

I y === An analysis of the Top 3 legal services advertising mediums in Philadelphia —
C == radio, out-of-home, and spot television — was conducted to determine the top
‘ :5 I I categories of legal services ads. These three mediums accounted for more than

90% of all legal services ads in Philadelphia in 2023 and 92% of ad spending.

More than 57% of legal services ads in Philadelphia in 2023 were ads for personal injury
attorneys, including ads for accident attorneys. Nearly half of the total amount spent on legal
services ads in Pennsylvania in 2023 was spent on personal injury ads.

Personal injury ads were the top category of legal services ads in Philadelphia in 2023, with
personal injury lawyers spending more than $15.1 million on more than 170,000 ads.
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